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GEN Z ON SEX, LOVE & RELATIONSHIPS

Results from the Big Dazed Sex Survey
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Sex, love and relationship content has outperformed any other
content type (excluding fashion) for the last 10 years on Dazed.
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POST-PANDEMIC, WE’RE SELF-REFLECTING
& RE-EVALUATING OUR RELATIONSHIPS
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"People have continued to engage in reflection through self-empowerment books, podcasts and therapy.” (BBC, 2022)
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of GEN Z describe themselves as HAPPILY SINGLE.

(Youthsight, 2021)

When asked WHAT RELATIONSHIP IS MOST IMPORTANT TO YOU AT
THIS POINT IN YOUR LIFE? 27% of Gen Z said “self”, which comes in
higher than with parents (21%), friends (13%) or significant others (22%).

(Dazed, 2022)
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WE’RE IN THE MIDST

Rates of sexual activity have been in decline for years,
but the drop is most pronounced for adults under age 25.
For Gen Z, arise in sexlessness has coincided with a decline in mental health.

(The Kinsey Institute and Lovehoney Study 2021)
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https://thinkhouse.us11.list-manage.com/track/click?u=b83961a3dc43f2cd5a001147a&id=0981a993b3&e=5d3028907a
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THERE IS NO_
DENYING THAT S
GRABS ATTENTION

One of the earliest ads to use nudity as a marketing technique came from a company called Pearl Tobacco.
In 1871, the brand included a woman’s naked torso on its packaging.

The imagery created a buzz, and other companies started embracing sexual imagery as a sales tactic,
but the world has shifted dramatically since then.

11
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A HISTORY OF SEX IN ADVERTISING

1880s ® 1960s ® 1990s & 2000s 2010s ® 2020s
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® Bearing all overt
hyper-sexuality

® Imposing
gender norms

® Body positivity, self
love. feminism

The_Geena Davis Institute on Gender in Media (2017) found that women were 48% more likely to be shown in
the kitchen than their male counterparts. Moreover, men are 89% more likely to be depicted as smart in comparison to women.



https://seejane.org/research-informs-empowers/gender-bias-advertising/
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“For thousands of years, males have seen women not as
women could be, but only as males want them to be.”

(Christopher Ryan, Sex at Dawn: The Prehistoric Origins of Modern Sexuality)



https://www.goodreads.com/work/quotes/10168576
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5

feel negative about the representation

of WOMEN IN MAINSTREAM PORN.

of female leads ‘were shown wearing revealing

clothing’, compared to ONLY 7% OF MEN.

(Dazed Sex Survey, 2022) (Plan International, 2018)

“Heterosexual women are having the least number of orgasms of any demographic.”

(Archives of Sexual Behaviour, 2018)


https://link.springer.com/article/10.1007/s10508-017-0939-z
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OPPOSITES
ATTRACT.

The research has shown many differences of opinions within the survey responses.
This could reflect cultural and social divides that are happening at a more macro level and counter movements.

1. Would you describe your SEXUALITY as Fluid? 2. Do you BELIEVE in love at first sight? 3. Youre NOT married, do you want to be?

Yes Yes Yes
No No No

4. Would you have sex on CAMERA? 5. Do you always use PROTECTION?

Yes Yes
No No

16 Gen Z are the MOST SAFE, when it comes to sex.
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RELATIONSHIP STATUS;
IT'S COMPLICATED.

WHEN ASKED ABOUT THEIR RELATIONSHIP STATUS, IT WAS CLEAR THAT IT IS COMPLEX AND NUANCED...
SINGLE E[%5
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AUDIENCE SNAPSHOT

Most people have been in love T WICE.

Most of Gen Z have been in love ONCE.

of people prefer a monogamous relationship.

570/0 How THEY met

their PARTNERS

of Gen Z respondents have had

FIVE| ;B

or less sexual partners

68%

orpeopLe have had a
ONE NIGHT STAND

tHroucH Friends ON DATING AppS In reaLuIFE

18
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The Findings
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50% of GEN Z describe their sexuality as fluid, the highest of any age group.
Sexual fluidity increased as age decreased (Dazed Sex Survey, 2022)
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O1. SEXUALITYISFLUID

GEN Z PREFER TO BE EXPERIMENTAL AND UNDEFINED,
WHICH IS GHANGING HOW THEY EXPRESS THEMSELVES.
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» THE RISE of the SEX

Half of the daters Bumble surveyed in the US. said they're feeling more
confident about what they want and need from a sexual partner, leading to
an increased openness to sexual experimentation (Bumble, 2021).



PAs=R ST 02. THE RISE OF THE SEX POSITIVITY MOVEMENT

SEX AND WELLNESS COLLIDE AMID RENEWED RESPECT
FOR A BROADER SPECTRUM OF SEXUAL PREFERENCES

The global sexual wellness market is estimated to reach $37.2 billion by 2023, an increase of over 11 million since 2017 (Statista, 2021).



https://studyfinds.org/women-gynecologist-vaginal-health-google/
https://www.statista.com/statistics/428953/global-sexual-wellness-market-size/
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HOW THIS PLAYS OUT IN CULTURE...
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03.

Representation matters.
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03. SEX BECOMES POLITICAL

IN ALANDSCAPE DOMINATED BY THE WHITE MALE GAZE,
MARGINALISED IDENTITIES ARE SEEKING EMPOWERMENT.
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HOW THIS PLAYS OUT IN GULTURE...

TIKTOK is a playing field for
SUBVERTING STEREOT YPES, giving rise
to trends'like #BIMBOTOK, which
challert ge-fbuk ted tropes.

«

Tll\' TOI\' #S/Ute | ‘?
barp;

‘ Erica Lust, Director of Feminist porn.
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IS IN.

Traditional becomes the new non-conformist.
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04.CHASTITYISIN

TODAY’S YOUTH ARE REBELLING AGAINST AN
OVERSEXUALISED MEDIA LANDSCAPE, GIVING
RISE TO A NEW COHORT OF ‘PURITEENS’.
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HOW THIS PLAYS OUT IN CULTURE...
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05 RE=
ROMANCE.

“Women and men should not marry, for
love is like the seasons—it comes and goes.

YANG ERCHE NAMU, writer
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05. RE-THINKING ROMANCE

THERE’S MORE CHOICE IN THE DATING WORLD THANEVERBUT IS
ALL THIS CHOIGE MAKING IT HARDER TO FIND THE RIGHT
MATCH?


https://today.yougov.com/topics/relationships/articles-reports/2021/06/07/dating-apps-poll-data
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“I feel like I have been in
many different types of love at many
different times with people. I think it is a
feeling more than a commitment that
tells me I love something.”

“I'm not actually sure, it could be never,
it could be dozens of times. How do you
distinguish what’s love from what isn't.”

“I thought I was in love
but now that I actually am
in love, with someone who

loves me, I realise the
other ‘love’ was toxic and
one-sided.”

(Dazed Sex Survey, 2022)

WHEN ASKED HOW MANY TIMES THEY’D BEEN IN LOVE...

“It’'s hard to define the word love, do we mean
love in the form of Disney movies and
romanticised novels or the real world love, 1

believe that attraction could be considered love
but not as intense or serious.”
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HOW
THIS PLAYS OUT IN CULTURE

A based company who began making male
anded pomo\‘\o was poste
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. TECH
or TURN OFF:/

AN

GEN Z CRAVE INTIMACY

“Technology helps educate, satisfy & allow me to explore, but it's also

made me make decisions in the past that I've not felt comfortable with.”
18-24, Female, USA

(Dazed Sex Survey, 2022)



B =it 06. TEGH TURN ON OR TURN OFF?
GEN Z CRAVE INTIMACY.

AUTHENTICITY IS OUR \ NOTHING BEATS DIGITAL SPACES
NUMBER 1 DESIRE THE REAL THING AREN’T GOING

ANYWHERE
Our survey revealed 44% of people would not have sex

that AMATEUR PORN IS with a humanoid robot, compared The growing presence of tech
THE MOST FAVOURED style to only 19% of people who would. in our sex lives can’t be denied.
of porn by a long stretch (62%)

B 92% OF PEOPLE HAVE o
(Dazed Sex Survey, 2022) NOT USED VR IN THEIR SEX A S

LIFE, AROUND 1/3 OF WHOM MEANINGFUL RELATIONSHIPS
WOULD NEVER USE IT. IN A VIRTUAL SPACE.

(Tidio, 2021)

87% of people haven’'t had sex in
the metaverse, just over a third of
them never would.

(Dazed Sex Survey, 2022)




e WHEN ASKED DO YOU ENJOY USING DATING APPS?

NEUTRAL [§13¥4
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HOW THIS PLAYS OUT IN CULTURE...

40
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BEYOND MONOGAMY

‘Marriage,” ‘'mating,” and ‘love” are socially constructed phenomena that have little or no transferable meaning outside any given culture.”

— Christopher Ryan, Sex at Dawn: The Prehistoric Origins of Modern Sexuality
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PEOPLE ARE MORE OPEN TO FINDING INTIMACY
OUTSIDE OF MONOGAMOUS RELATIONSHIPS.



https://thinkhouse.us11.list-manage.com/track/click?u=b83961a3dc43f2cd5a001147a&id=8774c6c194&e=5d3028907a
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HOW THIS PLAYS OUT IN GULTURE...

ICl{encounters | |

The UK's leading married-dating websits
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The need for more regulation.

There's a heightened sense of importance around safety when it comes to sex & relationships. 14% of Bumble users
indicated they've added more steps than ever before to screen potential sexual partners (Bumble, 2021)
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08. SEXUALLY EXPOSED

THERE IS CONFLICT BETWEEN ALLOWING SEXUAL FREEDOM AND
PROTECTING YOUNG OR VULNERABLE PEOPLE FROM EXPLOITATION
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HOW THIS PLAYS OUT IN CULTURE...
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IN SUMMARY

STILL SELL?

Sex still sells, but not the way it used to.
Today, it's not about baring all, but embracing desire,
love and intimacy in all their forms.

In fact, overtly sexual ads tend to be a turnoff for anyone other than men,
as proved by a recent study by the University of Illinois which found that

- females actually disliked ads with sexual appeal, whilst males liked them.

Sex will always be a fundamental human need but how it's communicated and
expressed is constantly evolving.


https://news.illinois.edu/view/6367/522402
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Brand Takeaways:
HOW TO Sell with '/
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SUBVERT STEREOTYPES

LOOK OUTSIDE of yvour industzy; to DISRUPT
the trope's-of SEXUALITY AND\GENDER.
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GET INTIMATE

SEX isn'’t just about the main act. BUILD
INTIMACY by appealing to the SENSES.
Think about SIGHT, SOUND & TOUCH.
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LESS IS MORE
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SUBTLE cues are often more
powertful thaﬁj OVERT SEXUALITY.
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IO HAVE FUN

SEX DOESN'T HAVE to be SERIOUS.
Think about using HUMOUR, WIT & SYMBOLS
to represent SEX, DESIRE & LOVE.
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PROMOTE SEX POSITIVITY
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ities

Members of the MMA and leather
dyke community take centre stage
in Ella Boucht's SS23 collection
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Predictions told through SCI-FI media.

Three years before making Minority Report, director Steven Spielberg
assembled a supergroup of deep thinkers who conceptualised many of
the movie's most enduring visions of the future.
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Metaverse and Babies Born
Avatar Relationships in Factories

The Rise of Polyamory
& Non Monogamy
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FROM

the AUDIENCE .
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