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We're living in the era of the immersive internet. Heightened
uncertainty. It's harder to understand the now, let alone the next.

“THE LIFE CYCLES OF EVENTS
AND TRENDS ARE GETTING
SHORTER, MORE VOLATILE,

AND INCREASINGLY
UNPREDICTABLE.”

- CHRIS DORLAND, ARTIST
(DAZED'S AFUTURE WORLD REPORT)
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THE YOUTH OF TODAY BECOME THE

Projected to command $12
trillion in global spending
power by 2030. (NIQ,
World Data Lab)

Expected to account for
30% of the global
workforce by 2030. (NIQ,
World Data Lab)

“[Brands must] listen to young people and include them. They are smart and want change, so
don’t leave them in the dark and think they will believe all your ‘advertisements’ and ‘visions
for change’ without action.”

- JOHANNE JACOBSEN, MANAGING DIRECTOR, INTER.AGCY
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THE STAKES
ARE HIGHER AS
YOUTH BATTLE;

, End of
World Core

' In our study, over half of young ‘
people said they feel overwhelmed.

Chaos The necessities like financial

security, paying rent, being able to

. afford groceries are more important N
\ to youth than two years ago.
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“Nothing feels real.
A I O I A L Everything’s edited
or fake.”

OF REALITY

Qb Donald J. Trump &

N\
@ - “I feel like life 1sn’t
Ay real half the time.”

0 e Sarethy 1Y Vih .

Image: Tiktok @Longliveal

“We don’t have a shared
reality anymore.”

GEOFFREY HINTON, COMPUTER
SCIENTIST, COGNITIVE SCIENTIST
& COGNITIVE PSYCHOLOGIST

“It’s impossible to
know what’s true.” 8 o o/

O
of youth constantly or often

question the sources or truth
of what they see online.

(DAZED FUTURE LORES SURVEY, 2026)

“I don’t know &
who to trust -.
singslebplinari anymore.” i WM
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THE CONTRADICTIONS OF YOUTH CULTURE ARE
INTENSIFIED BUTTHEY REVEALWHAT'S COMING...
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Gen Z and Alpha have
grown up with "cancel
culture,” leading to a

y
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heightened fear of being
perceived negatively.
-Bunny Kinne

Baenciaga AW2S via Dazed Dgital
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IN MOMENTS OF GREAT INSTABILITY

Youth seek new forms of meaning,
faith & guidance

FINANCIAL STABILITY
Career 1s prioritised over
romantic relationships and

physical health
. CENTERINGOFSELF ._____
. RELEF T T e YOLO
NATURE e
o CREATIVITY
RITUALS '
NOSTALGIA
JOY
| MEDIA
HUMANITY
ALM
HEALTH & C
SELF CARE
" ESCAPISM _SOFTNESS
THEPAST
CONSISTENCY SENSEOFSHARED ____...-----

REALITY

“I want more control over my
life, not more options.”

DAZED BEAUTY 2026

“Regulating your nervous
system 1s so hot right now.”

-DAZED BEAUTY 2026



DAZED PARAFAITH FUTURE OF YOUTH CULTURE REPORT

THE NEW SYSTEMS OF MEANING.
THE CHANGE OF GUARD.

Hope & guldance

Beslde; adjacent to

PARAFAITH: Youth are searching for more than aesthetics or trends, they're seeking a deeper sense
of self, authenticity, and guidance. Belief systems are decentralised, and built through culture rather
than doctrine. This is not about religion, but about a philosophical need for the divine: a framework

that offers new ways of meaning-making in an unstable world.
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We'veall feltit. The groundis
unstable. The systems that
organised our lives, media,
politics, education, and work
are fragmenting in real time.

Culture has accelerated past coherence.

Trends collapse before they mature.

Attention burns fast and disappears.

Technology promised connection. It delivered saturation.

Al now writes, edits, predicts, comforts.

Young people are outsourcing intimacy to code, not because
they want to, but because the human world feels harder to
navigate.

This is the metacrisis.
Not one collapse, many, at once.
And in the cracks, something unexpected is emerging.

Parafaith.

A rebuilding of belief outside institutions.

A return to ritual. For history.

A hunger for texture. For brutal honesty and radical fantasy.
A retusal to live only through the screen.
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“Idon’t believe inreligion, but I dobelieve
in something. I'm still trying to work out
what that 1s.”

- GEN Z, MALE, UK

.. j. 10]_18 E “I feel like there has to be something
L e o bigger. I just don’t think it’s God in the
Uiy traditional sense.”

GEN Z, FEMALE, AUSTRALIA

PTRERAYT
i
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.
11

“I'want a belief system that actually helps

me live my life.”
- GEN Z, MALE, US

L i M AR e “I don’t trust institutions, but I still want
g | meaning.”

- GEN Z, FEMALE, BRAZIL
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= GEN Z, NON-BINARY, US




FUTURE OF YOUTH CULTURE REPORT

YOUTH ARE IN ASTATE OF:

DAZED PARAFAITH
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“Genz grewup with thisworld already broken. ..
They re taking matters into their own hands.”

- NIHAL ELAASAR
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“Amongst all this chaos, traditions

and mysticism, tying back to age-old
gods, lores and behaviours may act as a
central grounding point.”

- PHIL BIRCHAM, CREATIVE DIRECTOR, COPASO - '
~ IR = 11n 3 of Gen Z and Alpha
* consider themselves
& o3\ spiritual and 13% consider

themselves religious.

- DAZED FUTURE OF YOUTH CULTURE SURVEY 2026

oung people were dying to be a
for a summer at this monastery

gramme 1n France - it was fully | T
oked out for the first time.” P
e~ temple raves.
- KARA, GEN Z SENSEMAKER FOCUS GROUP
- DAZED DIGITAL

Image: Grace Wales Bonner X Dave
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LOREQ2"

v “In private channels, in Dark Forests,
you see different behaviour. You see
contributions and explorations not for
personal gain, but because theyre fun,
they're weird, and it’s interesting to

LY - e make up things and see how far they
. N s . - “I deleted my will fly. Subculture hasn’t gone away,
. s“‘l:rngl‘l:&mggml?»y You}mbe app, SO no! you're just not being invited to it.”
. & Ispend significan
: ow to navigate S time watchmg YANCEY STRICKLER, FOUNDER METALABEL, KICKSTARTER,
" CREATIVE ENTREPRENEUR
e hout being devoured ¢ \ ideos or shorts”
— y : ﬁnanClal Securlty’ A Where would you say you spend most of your money?
job security, food, housing, etc.”
DAZED AE LORES SURVEY 2026
“Less social
\ "nedla =
$ -
! -‘ L)
For brands: The focus is no ‘the end-benefit, but on the sensory 5 ! e Lot aboii el oo ’
experlence of the ritual itself. I! the quiet moment of making the tea, the i : o di?i‘(,fna?g Ssjgb():n 4 ;i;;l“tg(%ﬁ'
1 b y a4
mindful application of the skincare, the focus of a workout. Your brand's % 3 a public portfolio for a digital noma
roleis to provide the tools and the permission forthese micro-indulgences E‘ § or remote working creative career.” _
Of peace and hea"ng E E -GENZ.DAZEDFUTUIIE]:DQS&IHVEVS? mmﬂ‘:-?v‘nm L 4 4 " Experiencles items | can own

-A hlgh . eutyrenalssance Creators become myth makers.
Mlcro.commdnltles reign Exclusivity and priacy are back.
A

“People trust brands that feel like they’re in{the world
with them, not above it.”

- EMILY SEGAL
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Young people aren’t just consuming stories,
S I O R Y I E LLI N G they 're building them. From Al-generated
worlds to fan-made mythologies, and from

online confessional writing to pagan revival,
narratives have become the emotional

I S I I I E N EW infrastructure for this generation. Because

when reality feels unstable, stories become

LITERACY
“Platforms are our new

myth-making systems.”
- MINDY SEU, DESIGNER AND RESEARCHER

— BRUTALHONESTY SOMEWHERE IN-BETWEEN RADICALFANTASY —
- lo-f1 realism, raw - worldbuilding,
copywriting, visual escapism, richness,
casualness symbolism
- confessionals, - gaming
vulnerability, authenticity cosmologies, magical
- emotional accuracy thinking, immersive

entertainment

- meta-mythologies

: conspiracies, pagan
Together, both modes show how youth use stories £evivzli)l, DIY bepliegf

to cope, connect, dream, and decode reality. systems)
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